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Hi! I am Sonya Sullins
I'm known as “Sonya ZaZaZu” … I specialize in helping female entrepreneurs learn how to
“Disrupt the Status Quo to Discover their own ZaZaZu in life and in business.
But it wasn’t always this way... I got addicted - and it was zapping my energy. I felt trapped.
What was my addiction?

My job. It was a really great career, actually. So good that I was afraid to step up and step
out and risk losing my cushy lifestyle.
Even though I would feel frustrated and
confined by the corporate grind, I started
to see that the “job security” I had grown
to take for granted might not be all that
secure after all. And I didn’t know what
else to do.
I wanted freedom! Financial freedom,
freedom to travel, freedom to set my own
schedule.
And I wanted to live my life on purpose
and with purpose.
Do you know what I really wanted?
My ZaZaZu!
Over the years, I dabbled in Network
Marketing...I tried different companies
but I never made enough money to quit
my day job. I would run out of friends and
family to sell to and it was an uphill
battle.
It seemed like I would be stuck in a J.O.B.
forever.
Sonya ZaZaZa

Then it hit me…

Website.com
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Hi! I am Sonya ZaZaZu
What if I took starting my own business just as seriously as I did my corporate job?
Why did I think it would be free and easy?
So I made the commitment!
I spent hours upon hours on my computer researching and taking courses.
I wanted to learn everything… “soup to nuts” as they say, about being an entrepreneur.
A successful entrepreneur!

Branding, writing copy, chatbots, funnels,
email marketing, Facebook ads, youtube,
and the list goes on. Every day I
discovered something new I didn’t know
I needed to know!
Did I get it all right on the first try? No.
But each adventure brought me closer to
my goal...and that is what brought me
here to you today!
Do you want to know what to do and
how to do it - in today’s world?
If you said, “YES!” you are in the right
place. And I am thrilled to have you onboard!
You have to want it. You have to be
willing to get “disruptive”. You won’t get
to where you want to go following the
“status quo”. The world is different now
and to succeed, you are going to have to
do it different!
And Ron and I are going to show you
how.

Sonya ZaZaZa
Website.com
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Maecenas porttitor
diam quis turpis aliquet mattis. Sed interdum felis ut arcu luctus, eget
facilisis lorem iaculis. Suspendisse vel nulla dolor. Nam tellus odio, Integer
dictum augue metus. Aliquam tellus nunc, maximus hendrerit luctus ut,
venenatis vitae odio. Sed porttitor nec arcu at ultrices. Sed lobortis
consequat sem ac laoreet. Nulla id rhoncus eros, vel dignissim nisi.
Maecenas tortor nisl, semper sit amet consequat sit amet, porta vel tellus.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Maecenas porttitor
diam quis turpis aliquet mattis. Sed interdum felis ut.Lorem ipsum dolor sit
amet, consectetur adipiscing elit. Maecenas porttitor diam quis turpis
aliquet mattis. Sed interdum felis ut arcu luctus, eget facilisis lorem iaculis.
Suspendisse vel nulla dolor.
Nam tellus odio, Integer dictum augue metus. Aliquam tellus nunc,
maximus hendrerit luctus ut, venenatis vitae odio. Sed porttitor nec arcu at
ultrices. Sed lobortis consequat sem ac laoreet. Nulla id rhoncus eros, vel
dignissim nisi. Maecenas tortor nisl, semper sit amet consequat sit amet,
porta vel tellus. Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Maecenas porttitor diam quis turpis aliquet mattis. Sed interdum felis ut.
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YOUR NAME
CEO and Founder of Website.com
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EPIPHANY
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YIKES! THAT WAS EMBARRASING...
My very first “home party” was a dismal failure.
I think it was just me and the Tupperware distributor.
I felt embarrassed and disappointed.
Undeterred, my Tupperware demonstrator showed me how I could
get my Tupperware another way… by becoming a distributor.
My kitchen was bare and I needed Tupperware!
So, Tupperware was my first Network Marketing business.
Many Network Marketing businesses later, I found myself on the
brink of an epiphany,
Let me explain ….

Here I was, at a local networking event for women entrepreneurs.
My eyes glazed over and I was feeling bored and restless.
Why?
Five ladies, all representing the same Network Marketing company,
delivered the exact same one-minute pitch. It was like groundhog
day!
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MY EPIPHANY
I don't know about you, but there are some things that don’t excite
me...
I don’t care how long the company has been in business.
It doesn’t matter about “upline” or the company CEO.
And I sure don’t feel inspired to buy products I don’t want because
someone wants to qualify for a trip.
*Note: I am a very compassionate person. But let's be honest.
Do these things excite you? If your answer is "No", you are not
alone!

And it's this revelation - or epiphany - that hit me...
Network Marketing does a great job of branding the company itself,
but it does nothing to help the distributor stand out in a crowd.
Nobody wants to grasp at the same crumbs everyone else is.
The missing link is Personal Branding.
Personal Branding sets you apart from the crowd and helps you
grow beyond the bounds of your Network Marketing company.
This is exactly what you need to do for your own personal success.
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PERSONAL

Chapter
2
BRANDING
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Personal Branding is how you brand yourself ... and your
business.
In this increasingly virtual world, how do you create an
emotionally bonding experience?

Who
are
YOU?

People crave experiences that feel personal and memorable.
They want to be engaged and feel pulled in.
They want to go on a journey with you - not for you.
Personal Branding includes your name (or your own business
name), logo, tagline, color palette, and font style.
It also includes YOU!
A photo or photos showing who you are and what you
represent.
Personal Branding communicates your personality, your values,
and creates the emotional experience you want to convey to
your customer.
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HERE ARE SOME
QUICK TIPS:
TIP 1:

Your brand should have a Personality.
People should feel like they can relate to your brand just like a
good friend.

TIP 2:

Your brand should speak the Language of your ideal customer.
You aren’t going to sell truck tires to a man using delicate, flowery,
and feminine words.

TIP 3:

Your brand should evoke Emotion.
Facts and figures don’t sell. Emotion does.
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EVOKE FEELING
How do you want people to feel when they think of (or experience) your brand?
Here are some examples:
*Joyful *Healthy *Energetic *Youthful *Mature *Wise *Attractive *Intelligent
*Responsible *Affluent *Sincere *Successful *Trustworthy *Fun *Safe,
*Friendly *Adventurous *Family-Oriented *Nurturing *Masculine *Feminine
*Rugged *Flirty *Sassy *Easy-Going *Structured *Strong *Compassionate
*Trendy…

WORLD
VENTURES

Adventurous, Friendly, Successful

ARBONNE

Healthy, Safe, Mature

LULAROE

Feminine, Easy-Going, Fun

LEGAL ZOOM

Trustworthy, Safe, Responsible

MONAT

Feminine, Attractive, Youthful
YOURWEBSITE.C
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NOW CONSIDER THIS...
YOU CAN BRAND YOURSELF AROUND
AN ASPECT OF THE COMPANY.
WORLD
VENTURES

You could brand yourself for:
Couples
Voluntourism
Family Fun

ARBONNE

You could brand yourself for:
Skincare
Makeup
Supplements

LULAROE

You could brand yourself for:
Moms
Plus Size
Working Out

LEGAL ZOOM

You could brand yourself for:
Entrepreneurs
Estate Planning
Marriage and Divorce

MONAT

You could brand yourself for:
Moms
Seniors
Glamor Girls

PERSONAL BRANDING ALLOWS YOU TO HONE IN ON YOUR
TARGET AUDIENCE - YOUR AVATAR. IT HELPS THEM KNOW
THEY ARE IN THE RIGHT PLACE WHEN THEY FIND YOU.
IT HELPS CUSTOMERS BUY YOUR PRODUCT.
IT HELPS BUSINESS BUILDERS SELECT YOU AS THEIR SPONSOR.
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LET’S GO BACK TO MY
NETWORKING GROUP...
There were several women who sold health and wellness products from a particular
Network Marketing company. Every single one of them was great at reciting the
corporate brand message…
But that didn’t make me buy.
And it gets worse.
They were in steep competition with one another and scrambling for sales.
It felt a bit smarmy.
The problem wasn’t products. The problem wasn’t the women.
What was the problem?
They didn’t have Personal Branding.
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BE "ANGIE"!
Let me tell you about someone who did it differently …
Angie developed her own company called "Ideal Self Today". She had her
own logo and tagline … and all the elements you need for branding.
And she was interesting! She connected! I didn’t care which company she
represented because I liked her. We all did! And we all do!
She stayed on brand and she knew how to tailor her message to our
needs!
Each time we met she would tell a story about how someone she worked
with benefited from her products and services.
I could see myself in the story she told about needing energy in the
morning.
My ears perked up and I couldn't wait to try it - which means BUY IT.
You can do this amazing branding, too!
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SO WHAT IS THE SECRET?
Brand yourself!
Not the company you represent.
You see, if Angie ever had another product
suggestion for me, I would listen and I would trust
her. It wouldn’t matter to me who the Networking
Company is.

You can be like Angie in two ways.
1. You can brand yourself personally.
Who will you be the “go-to” person for?
Sleep issues? Weight loss? Energy?
You get to decide!
2. You can brand yourself and your company.
Angie had "Ideal Self Today".
Angie and"Ideal self Today" promoted a
a number of products and services.
Some are the same today as they were
ten years ago. Some have changed.
But Angie and "Ideal Self Today"
is known and loved either way.
And there are a million ideas!
*These are real women with real businesses!
Rita had “Purely Living Wellness”
Mary had “The Joy of Being Well”
Suzy had “Life is a Journey Now”
Tracy had “Restorative Massage”
Lisbeth had “AromaFlexology”
What do you want to be?
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PERSONAL BRANDING
EXAMPLE
1. Notice the color pallet, font styles, and overall vibe
2. Use professional photos. It is important to have photos that
reflect your personality... not just a headshot.
3. My full name is branded as a logo. I didn't brand my Network
Marketing product or company.
4. Add your personal flair. Notice "ZaZaZu"... it is my signature word
that means finding your personal joy and authenticity.
5. My company identity/name is "Disrupt to Discover".

It is my

mantra for being willing to look at things in a new way, being
willing to be unconstrained by the "status quo".
I use my personal branding everywhere. And I can drop in my
Network Marketing products any place I want. The important thing is
that it feels unique. Your success does NOT come from blending in!
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BRAND
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DISCOVERY
Branding isn’t just about looking pretty.
It’s the entire essence of why your business exists.
Brands that survive the hard times stay relevant and continue to
attract and delight their ideal customers.
No confusion.
To help you gain Clarity around your Brand, I have SIX questions
for you.
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QUESTION ONE

1

WHAT IS YOUR PURPOSE STATEMENT?
Why do you (and your business) exist? Why do you do what you
do? What is the “why” behind your brand? What is the
PERSONALITY of your brand?
HINT: Money, sales rank, qualifying for a trip or a car… this is NOT
your why. It might be things you want... it might be things to
celebrate! But… it’s not enough. It’s not enough to keep you
pushing, innovating, and growing. It’s not enough to attract,
engage and retain your customers.

Think of your Purpose Statement in terms of value to your
customer (and to your soul!). How will your "brand personality"
inspire your potential customers?

STEP 1

STEP 2

STEP 3

STEP 4

STEP 5
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2

QUESTION TWO
HOW WILL PEOPLE BE INTERACTING WITH YOUR BRAND
AND WHAT FEELINGS DO YOU WANT TO EVOKE IN THEM?

This is one question I see entrepreneurs overlook. Consider your customer’s FEELINGS and
EMOTIONS about your brand when designing your logo, color palette, and font styles.
Here’s a guide of what colors correspond to various emotions:

STEP 1

STEP 2

STEP 3

STEP 4

STEP 5
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3

QUESTION THREE
WHAT SETS YOU AND YOUR BRAND APART FROM OTHERS?
YOUR USP.

This is usually the Hardest one for business owners to figure out. What is your Unique Selling
Proposition, or USP?
If you're in Network Marketing, you might think this is impossible. How many different ways
are there to differentiate yourself from all the other Tupperware distributors? Why is someone
going to support you and your brand and continue to engage and buy and refer?
Maybe it’s your customer service, your personality, your expertise, your bonuses, your funfactor, your specialness (something I call ZaZaZu!). I think you get the point. You need to
decide this and then make sure you deliver on that with everything that you do. You need to
create a consistent expectation that your customers can count on. That’s what will keep them
coming back for more and turn them into true brand fans.

STEP 1

STEP 2

STEP 3

STEP 4

STEP 5
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QUESTION FOUR

4

WHO IS YOUR IDEAL CUSTOMER?
Now I want you to think long and hard about who your ideal customer is. What do
they like to do? Where do they hang out online? Are they male or female? What is
the problem they want to be solved? Where are they feeling frustrated?
For example, if your audience is primarily sophisticated, mature women, then your
brand needs to reflect that and appeal to that audience. If they are mostly stay-athome moms that have a love of DIY, then you might go for a little more color and
playfulness.
*NOTE: As a Network Marketer you actually have TWO different ideal customers to
consider.
1. The retail customer who wants to buy products from you.
2. The entrepreneur/business builder who wants to partner with you to build their
business.

STEP 1

STEP 2

STEP 3

STEP 4

STEP 5
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5

QUESTION FIVE
WHAT SOLUTION DO YOU OFFER YOUR IDEAL CUSTOMER?

One of my favorite quotes is
“Your success and happiness come from focusing on the problems you solve,
not the products you sell.”
People don’t buy products, they buy the end result they hope to achieve with those products.
You need to know what solution you offer your ideal client. Otherwise, how can you sell to
them? What will excite them about the solution you are offering? How are you selling that
solution?
*NOTE: As a Network Marketer you actually have TWO different sets of problems and solutions.
As you can see from the five steps above, you are going to need Two Avatars
1. Retail Customer
2. Business Builder
Need help? Refer to "The Art of Testimonial Marketing" eBook.

STEP 1

STEP 2

STEP 3

STEP 4

STEP 5
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6

QUESTION SIX
WHAT IS YOUR STORY (or stories). STORIES SELL, FACTS TELL
This is the secret to turning your Personal Branding into Success Magic!

You need to translate this amazing branding and your branding message into a STORY! This
story does the selling for you. All you have to do is tell the right story and you have created
magic!
You need to cover these two areas:
1. Your own personal STORY about how you used your products to resolve the same problem
the customer has.
2. Your own personal STORY about how the business opportunity works for you.
We have training and workshops to drill down to your specific needs so that you can become
the master story-teller/story-seller! Stay tuned for more details to come!

STEP 1

STEP 2

STEP 3

STEP 4

STEP 5
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INSPIRATION
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TIP 1: PINTEREST
INSPIRATION BOARD
Did you know that Pinterest is a useful tool for experimenting with colors and
textures before you make your final decision?
You can search on Pinterest like this… I used “feminine brand board” in this example.
Look for colors, fonts, and textures that are in alignment with your band. What look ill
appeal to your ideal customer?
Let your creative juices flow!
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TIP 2: COLOR PALETTE
Now that you have all these inspirations, let’s grab the actual colors!
Choose at least 6 colors to represent your brand.
Three of them will be your primary brand colors and the other three will
be your complimentary colors. You can use a free program like Coolors.co
to pull the colors directly from your inspiration pictures.
1. A dark color for text & accents

You want to make sure you have at least one dark color. This color will be
used for most of your text and in contrast with the other colors you
choose. Choose a color that is dark enough to allow your text to be legible
on a white or light background. Recommended colors are pure black,
dark grey, or navy.
2. Light colors for backgrounds and design elements.

The most common color people choose here is white.
You can choose one or two light colors for background colors.
3. Contrasting colors for highlights and accents.

Contrast is your friend when it comes to choosing colors for your palette.
You want to choose a color or colors that are contrasting with the rest of
your palette to highlight and accent certain parts of your branding and
website.
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CONCLUSION
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KEEP WORKING
ON THE SIX
QUESTIONS!
QUESTION 1:

WHAT IS YOUR PURPOSE STATEMENT?
QUESTION 2:

HOW WILL PEOPLE BE INTERACTING
WITH YOUR BRAND AND WHAT FEELINGS
DO YOU WANT TO EVOKE IN THEM?
QUESTION 3:

WHAT SETS YOU AND YOUR BRAND
APART FROM OTHERS? YOUR USP.
QUESTION 4:

WHO IS YOUR IDEAL CUSTOMER?
QUESTION 5:

WHAT SOLUTION DO YOU OFFER YOUR
IDEAL CUSTOMER?
QUESTION 6:
WHAT IS YOUR STORY ( or stories).
STORIES SELL, FACTS TELL
Did you get stuck? Keep working on it.
You might feel frustrated. You might
wonder if it’s really necessary (it is!).
You might feel procrastination start to
creep in. KEEP GOING!
It will all be worth it in the end!
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PARALYSIS BY ANALYSIS
If you find yourself with “paralysis by analysis”... don’t worry because we have
your back.
Our programs are designed to support you whether you are starting fresh,
rebranding, or if you are a veteran who wants to scale your success.
We have programs that help you refine your strengths and shore up your
weaknesses.
I mean, don't expect to be good at everything!
Don't waste time, mental health, and WEALTH trying to do it all.

“DIY” (Do It Yourself)
If something is your Strength…
DIY is likely your path

“DWY” (Done With It You)
If you need some support…
DWY is likely your path

“DFY” (Done FOR You)
If something is your Weakness,
or you need it done Fast, or you
need to Save Your Sanity… DFY

Which Path Is Best for You?
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SECTION TITLE
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Maecenas porttitor diam
quis turpis aliquet mattis. Sed interdum felis ut arcu luctus, eget facilisis lorem
iaculis. Suspendisse vel nulla dolor. Nam tellus odio, Integer dictum augue metus.
Aliquam tellus nunc, maximus hendrerit luctus ut, venenatis vitae odio. Sed porttitor
nec arcu at ultrices. Sed lobortis consequat sem ac laoreet. Nulla id rhoncus eros, vel
dignissim nisi. Maecenas tortor nisl, semper sit amet consequat sit amet, porta vel
tellus.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Maecenas porttitor diam
quis turpis aliquet mattis. Sed interdum felis ut.Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Maecenas porttitor diam quis turpis aliquet mattis. Sed
interdum felis ut arcu luctus, eget facilisis lorem iaculis. Suspendisse vel nulla dolor.
Nam tellus odio, Integer dictum augue metus. Aliquam tellus nunc, maximus
hendrerit luctus ut, venenatis vitae odio. Sed porttitor nec arcu at ultrices. Sed
lobortis consequat sem ac laoreet. Nulla id rhoncus eros, vel dignissim nisi.
Maecenas tortor nisl, semper sit amet consequat sit amet, porta vel tellus. Lorem
ipsum dolor sit amet, consectetur adipiscing elit. Maecenas porttitor diam quis
turpis aliquet mattis. Sed interdum felis ut.

SECTION TITLE
Bonus Download

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Maecenas
porttitor diam quis turpis aliquet mattis. Sed interdum felis ut.Lorem
ipsum dolor sit amet, consectetur adipiscing elit. Maecenas porttitor
diam quis turpis aliquet mattis.
Sed interdum felis ut arcu luctus, eget facilisis lorem iaculis.
Suspendisse vel nulla dolor. Nunc fermentum, nisl in molestie porttitor,
ipsum orci cursus sem, non consequat mauris tellus sit amet lorem.
Quisque non viverra augue.
>> YOURWEBSITE.COM
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MEET THE AUTHOR
YOUR NAME HERE
Duis maximus ornare turpis, ac fringilla nisl cursus ut.
In hac habitasse platea dictumst. Duis aliquam nisl eu
leo scelerisque rhoncus. Donec eu felis sem. Proin quis
ipsum semper, maximus dui vitae, dapibus odio.
Curabitur et elit vel odio mollis tempus. Morbi nisi

“If there's some
knowledge or skill you
need to know to reach
your goals...go learn it!”

metus, tempus tincidunt luctus ut, cursus a est.
Pellentesque a nisl quis magna venenatis gravida eget
sed nunc. Aenean non dolor tempus, cursus sem a,
finibus nibh. Maecenas hendrerit rutrum velit vel
scelerisque. Duis lacus diam, bibendum ut tristique
eget, sodales at risus. Morbi pharetra finibus tincidunt.
Nunc fermentum, nisl in molestie porttitor, ipsum orci
cursus sem, non consequat mauris tellus sit amet
lorem. Quisque non viverra augue.
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HAVE QUESTIONS?
306-888-8888
PO Box 897 Town, State
Postal Code, Country
name@email.com
www.yourwebsite.com

FB.COM/YOURNAME

YOURWEBSITE.COM

“Your success and
happiness come from
focusing on the
problems you solve,
not the products you
sell.”
RON MOREFI ELD
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